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How will
Ramadan 2023 be
any different?

Last year we have
engaged our audience to
read, watch, and buy
more. This year what
could be different?

emtek -igital



The diverse audience segments celebrating Ramadan
in our ecosystem:

Generation Z - Millennials

61 Million

Generation Z - Baby Boomers

113 Million

Millennials & Generation X

32+ Million

Monthly visitors| Monthly visitors| Monthly Active Use|

For sharper targeting, we identified 7 distinct personas that make up our Ramadan audience

0,30,
' : Muslim Entertainment @Sho er Health O
D Foodie Wear ‘ Il PP Enthusiast Sports Lover

Lover )
o . . L Source :KLY Google Analytics, ramadan period : 12 April - 11 May 2021
INSIGHTS emtek |g|tal Source : Empower Emtek Digital Internal Data Q3 2022 Vidio Internal Data - Demografic User Vidio Ramadan 2021 (13 April - 12 May 2021)
Souce Bukalapak Internal Data 2021

@Spiritualist
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Vidicr

Top TV Content Top Entertainment

~é’ _5'? &
Here are the Top Watched [ B g ﬂ | pbi
BN NGy | ¢ Tikrok
Content and Topics during , Sl‘ﬂld"@lsﬂl » 'y
[ SR |
Ramadan in Emtek Digital that Drama TV Series Korean and Comedy
people share and enjoy together!
Top Topic o4 2 it ‘

Family Cartoon & Drama Football

Local Celebrities
Unigue and viral news
Religious Content

Update News (Aturan Mudik,
jadwal libur)

A NN o

Family Series & Teenage Series Cartoon

INSIGHTS




Peak Time for Entertainment and Shopping

Ramadan Peak Hours
Key takeaways:

1. From 2-3 AM near to suhoor, people
tend to watch videos and read articles
together.

2. Starting from 3 PM, while people were
waiting for iftar together they tend to
shopped and watch more.

3. The highest peak hour happened
from 7-9 PM during Iftar and
Taraweeh, where people read and
watch even more together.

00 O1 02 03 04 0O5 06 07 08 09 10 n 12 13 14 15 16 17 18 19 20 2 22 23
Source :

KLY Google Analytics, Ramadan period 2022
Vidio Ramadan 2022

® ¢ ®Yidic @Y bukalapak



What We Did In Capturing Their Micro-moments
Through Targeted Messaging During Peak-time

KLY TIME SIGNAL
3 April - 3 May 2022

VIDIO TIME SIGNAL
3 April - 2 May 2022

Top Banner

Kesiapan Desa Wisata Sambut
Wisatawan di Masa Libur Lebaran 2022

i . . Preroll/Midroll
oo i e o Banner that will remind you to *  Timetargeting Buka Puasa:
Beragama do daily prayer and iftar. 17.30-18.30 WIB
i ° Time targeting Imsak:
Ini Bocoran Generasi Terbaru BMW M2,

Overlay Banner 03.30-04.30 WIB

17Mio+
_ v (" G ] . Landing to brand website

Bakal Diproduksi di Meksiko

° TVC Material duration: 10-15s

GABUNG & Pasukan Rusia
DAPATKAN
KOMISI MINGGA

20"

I Highlight Babak Semi Final | Liga Euro... Detail

Total Impressions Banner Ads (Top, Middle, Leaderboard,

Wching: Menkuimbaii HIGHLIGHT BABAK SEMI FINAL | LIGA EUROPA 2020/2021 Pause Ads)
Bahas Kerja Sama Tangani Kejahatan Highlight - Roma vs Manch United _ + ; ~
Transnasional a-h | UEFA Europa League 2020/2021 * Time targeting Bu ka Puasa:
. Position Used: 17.30-18.30 WIB
oy S o sy o o  Desktop: Leaderboard @ o & I TR
Lawan Rusia? . 03.30-04.30 WIB
e Mobile: Bottom Frame ok ighi ol

s . Landing to brand website
Klasemen Liga Inggris: Liverpool Terus
Tempel Manchester City

Middle Banner
43,5M Total Impressions

_ Growth Increase from 2021

6 Momen Ulang Tahun Zaskia Gotik,
faiia

CASE STUDY emtek vigital




'éﬁ’ Anya ‘'t !E} nayla !!!!

Bukber 2022, yang lain bawa suami duta bukber 2022
bawa anak, ya kita juga dong @ s

HAHAHAHAHAHA

Alhamdulilah ya anak2 kalian dpt THR
dr om Satolu @jupitOOru

People are
Excited to Spend R
Iftar Together - o] DR

Compared to last year, 25% @

more people have attended Thenkyou S much bestie® Ano‘ther e fne doy-
Iftar together since #bukber2022 #kampusn
government has eased the
pandemic restrictions.




Iftar moment was our hybrid moment together with the audience

Kapanlagi
Buka Bareng Vol. 3

18 - 24 Apr 2022 (Bazaar & Festival)
24 Apr (Hybrid Event)

3.5 hours duration

1,150,7338C8 LA

. 670,69 Total Watchers

° M Total Offline Visitors



https://docs.google.com/file/d/1rxudTqrTnzwejNnNVccPmogsZ_T2vzEv/preview

People Tend to
Shop More during
Ramadan

Ramadan 2022 was a huge shopping spree, as
the number of people that went to shopping
centres increased by 30% compared to 2021,
stated by APPBI.

As a result, the number on one of financial
services' Spending Index during Ramadan 2022
increased by 31%, compared to Ramadan 2021.



Growth & Top Purchased During Ramadan

In Ramadan 2022, people shop more in Bukalapak, here are the top 5 purchased:

¥ (Y
@ A 2
o S
£ N o/
\ &/ E

Handphoné’

People tend to shop for things that could bring them closer together!




Festive moment brought the mood for purchase

DAY
April, 13rd 2022

Ramadan period on UCL match, Chelsea vs Real Madrid

414K+  13k+ 3.2%

Banner Impression Banner Click Banner CTR

NEW IN 2023

Offer new shopping experience beyond live shopping with
interactive entertainment through VOD SHOPPING.

CASE STUDY emtek vigital



Perubahan lalu lintas harian lebaran provinsi Jawa Barat
Terhadap lalu lintas sebelum pandemi

1Ramadan Minggu Akhir 1Syawal
Ramadan

40%

Mudik is on the rise

Due to the global pandemic that started
in 2020, which made the Ramadan
holiday different from the years before,
Ramadan 2022 had the Ilargest
number of people going home.

-40%

Around 85mio people went on a

Mudik trip, which was the largest in
Aturan Lengkap Mudik Lebaran 2022 dan

10 years. Perjalanan Dalam Negeri

Lizse Egeham Shere
16




MUDIK 2022 CONTENT CONSUMPTION

Users Peak Consumption: Week of Idul Fitri (29 April - 3 May 2022)

KE Vidio

AAAAAAAAAAAAAAAAAAA

Top 3 most watched contents
KLY Mudik Content 2022 during mudik 2022:
Daily Users Uplift

Premier League Pulang Cool Boy vs Cool Girl

Top 3 most searched keywords
during Ramadan mudik 2022:

Ramadan Lebaran HET)




OUTLCDK
2023

THE FIRST RAMADAN AFTER
ANALOG-SWITCH-OFF AT VIDIO

INDOSIAR
- oEer
-

TR:NS|7 TR/ NSTV awtv tv®ne 4 Z
\!ET. ﬁjw His itv mw ntv y @ NETW
0]
EXPECTED GROWTH +50 /O




Key Take Points

The audience have been seeking enjoyable events
and activities where they can spend Ngabuburit or
break fast together; both offline or online.

~mm Spending more time with others mean they could
also purchase exciting items to enjoy their time
together.

The travel regulation makes it easier for the
audience to go back home/mudik.
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Togetherness
Maki
Comeback

What is different? We see that...
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For 2023, we believe brand can
help people who are eager to
get together, be in online or

offline.

emtek pigital



The Pillars of Ramadan Togetherness

Fun Together Shop Together Celebrate Together
: | ; \

Capturing the audience Preparing for the big Celebrating the
moments with the best day with the most long-awaited joy of Eid
entertainment convenience shopping with activities that
together. experience. bring togetherness.

emtek rigital



Emtek Digital, Encompassing Each
Micro-Moments of Ramadan

KLC

Ensuring vehicles are
in top condition for
mudik with Tanya

Otosia

KLY

Staying on top of news
during mudik with
Liputan6 Mudik &

Breaking News

EKSKLUSIF 4

Vidio

Foster Ramadan

KL

Visiting Kapa'rr"n\lyagﬂi‘Buka Bareng
hybrid event with friends

Our Ramadan content pillars cohesively form an ecosystem that covers the audience’s needs
in their micro-moments.

/

Vidio

Watching engaging
Ramadan content (eg.
Original Series, Vidio
Sinetron, Cooking) on
Vidio

KL” Vidio

Reminded of important
items to prepare for mudik
with Time Signal

KL

Buying gifts for

spirit while watching
Tanya Pak Ustadz

1% relatives through
" bUKaIapak FIMELA Tik Tok Shop
Chasing Ramadan promo

for through BUKA

Ramadan

emtek igital




Curated Ramadan Campaign Materials

Shop Together Celebrate Together

e KLBB Vol. 4 &

R .| o | e Time Signal Ramadan ¢ e Festival Ramadhan - Content Hub
ocial Media Ramadan Special :
* Workout Challenge = e Social Media Ramadan Special: e Al Quran Digital
Tiap Hari Rezeki (THR), Tanya .
e Ramadan Event and Content; Korea Otosia o el el
Playground, Fimelahood Gettin ; i
Inti)r{r?ate Breakfasting, Fimelacigus, * KLY Female Ramadan Special: e .
Mz Shop Ramadan Sale, Fimela e KLY Ramadan Live Report &
KAPANLAG! YOUNIVERSE . : Approved Breaking News A
e Interactive Content Ramadan Special
e KLY Ramadan Video
e Dapur Tantangan Special Ramadan e Time Signal Ramadan ¢, e Ramadan Special Greetings

® o e Ramadan Vidio Original Series: ¢ Mading Ramadan
Sajadah Panjang, Di Bulan Suci Ini ¢4 o Ramadan Special Shopping Alarm

¢ Ramadan Vidio Sinetron: Surga

R e Ramadan Live Game Show ¢

e Special Ramadan Package ¢

‘.) bukalapak o Special Flash Deal Bedug

Ramadan

emtek -igital



' | Fun Together
During
k, Ramadan



N © 1| Event - Signature KQ:,

KAPANLAGI BUKA BARENG 2023

The Biggest Ramadan Hybrid Event with various entertainment
content. 2 days festival event with 12 guest stars, exhibition, 20
food booth on food festival exhibition, art installation,
entertainment.

Content Event Breakdown:
e MMS (Menjelang Maghrib Silaturahmi)
e SMS (Selepas Maghrib Santai
e Festival Ngabuburit Ramadan
e Ngabuburit Bareng Youniverse

When:1-2 April 2023 | 17.00 - 21.00 WIB
Venue: Pulau Satu - Senayan Park
Primary Platform: KapanlLagi & Vidio.com

D'Masiv. Oomleo ft Kahitna Habib Husein Estimated Performance.:
Aldi Taher Ja'far 5,000 On Food Enthusiast & Event Goer
5,000,000 Total Plays (incl. VOD 3 Months)

7,000,000 Mio Total Reach Through Dlgital Platform




KLBB 2023

The Biggest Ramadan Hybrid Event

This year we move onto the next level providing as creative hub for society spending time Iftar with various

35.000++

Food Enthusiast & Event Goers

15 Mio

Total Plays Online Streaming*
(included 3 Months VOD on vidio)

7 Mio

Online Reach Thru Digital Platform

entertainment content.

1 APRIL - 2 APRIL 2023: 17.00 - 21.00 WIB
AT PULAU SATU - SENAYAN PARK

20 FOOD FEST

Booth food festival UMKM & Tenant

12 GUEST STARS

Lifestyle & Entertainment

2 DAYS

Hybrid Event



|

Talkshow segment invite habib as main gueststar and public figure as
co-guest star. First, they will talk about ngabuburit & ramadan trends relate to
their daily activities. At the end of talkshow, there will be kultum “Kuliah Tujuh
Menit” tausiyah as conclusion by Habib Husein Djafar

Content:

MMS

“Menjelang Maghrib Silaturahmi”

Habib Husein Jafar - @husein_hadar | 1.3 M Followers
Musdalifah Basri - @musdalifahbasri | 415k Followers
Surya Insomnia - @Suryainsomnia | 792k Followers

Content:

OOMLEO FEAT ALDI
SMS TAHER BERKARAOKE
“Selepas Maghrib Santai” IDGITAF

. . D'MASIV
Entertainment Music Performance as

bigbang during 2 days, Ngabuburit after Iftar
ramadan will be more entertaining

GUYON WATON
LOMBA SIHIR

KAHITNA
emtek pigital




MOVIEVERSE

BEYOND THE SCREEN

A movie watch and discussion with Movieverse
community and will be held offline. The movie shown wiill
be Vidio Ramadan series or local Islamic Movie, and
discussion with movie directors & casts.

As K-POP and Korean Drama fans had militance and a real
enthusiasm, we wanted to ride the moment to spend
ngabuburit together with Our Kapanlagi Korea
Community

. Activity:
Activity: Yy
. Content Watch Movie Movie
O] € Noraebang Creation with Together Discussion el e Fun Games
Workshop Brand

When: W2 R
When: W3 Ramadan — en amadan

. . Duration: 150 minutes
Duration: 120 minutes Location: Kineforurm -
Primary Platform: Kapanlagi & Vidio [ XA — Is.mail Marzuki
Venue: the DEN of KALAHA Jakarta = H Eot. Cost Rpd3.000.000

Selatan or ILLUA Soju Box PLAYGROUND

5 . Estimated Plays: 500,000 Video Plays
Est ted PI : 1.500,000 Video PI s

=SNate ays : 200 3y, (1 month VOD) & 100 Member Movieverse

(I month VOD) & 50-100 Offline Attendance)

SPECIAL EVENT AND .
T emtek | rigital

KC



http://www.youtube.com/watch?v=RUVzJ4_uDaY

FIMELAHOOD

Getting Intimate

A gathering and sharing session program special in Ramadan
with Fimelahood community and will be held hybrid. The
sharing session will discuss about Assets Management with

Elisabeth Novie Riswanti.
Activities:
e QUiz

Sharing
Session

When: W2 Ramadan
Duration: 60-90 minutes
Primary Platform: Fimela
& Vidio.com

Estimated Plays:
.500.000 Video Plays (1
Month VOD)

0 Fimelahood membe

@aureellz
- Content Creator
46,3K Followers on IG

SPECIAL EVENT AND

T emtek rigital

KC

FIMELACIOUS

Fimela's signature cooking demo program with Chef Putri
Habibie and Chef Putri Miranti who brought the FIMELAHOOD
community to learn how to make three Indonesian dishes for
suhoor and iftar during Ramadan.

Menu Recommendations:

Telur Dadar Ala - Es Pisang ljo Khas
Padang opor Vegan ek

Suggestions Chef:

When: W2 Ramadan
Duration: 60-90 minutes
Primary Platform:
Fimela & Vidio

.500.000 Video Plays
month VOD)

@putrihabibie
Celebrity Chef
339K Followers on IG

@putrimirantiindra
Celebrity Chef
48,5K Followers on IG



| KLY

LPuTANG — Ramadan Quiz On Interactive Content

ADA THR Ramadan Quiz is an interactive content quiz that will be accompany
Rp 2,5 JUTA our digital audiences with several quizzes form and challenge them
to reach the highest rank on our leaderboard which can be tapped in
by brand. Top 3 on leaderboard can win special prizes from brand
every week.

Quiz
BUAT 5 FOLLOWERSKU ©

A Winner
Banner Quiz Leaderboard
GESER W Announcement
Mainkan Fun Quiznya, Menangin ‘TWICE 5= 5= ¢ < +_._ @
ONCE BEGINS' & KAPANLAGI KOREA &= > = > Uﬁ > 0
MERCH LR

List Campaign

@®
Leader @
board / M\) @
At —

sawaavia MG ECRT vy Amav Brand Sponsorship Opportunities :

Afifah
Logo Branding | Skinning Page | Branding On Question / Answer
(Image/Text) | Leaderboard

Period: 2 Weeks Campaign
Primary Platform: Interactive Content KLY

INTERACTIVE
CONTENT RAMADAN emtek igital
SPECIAL




J0 [ll[ﬂﬂlSE
HOUSEHOLD

ANDRE CAPRINA VIRRISYA

@andrecaprina @virrisya
Running & Fltness Poundfit & Fitness
(3,6k followers) (23,9k followers)

SOCIAL MEDIA .
] emtek igital

Poou com J souaer MMIGR

Ramadan Workout Challenge

We wanted to embrace Our Audience to keep their healthiness in
Ramadan through Simple Workout videos, guided by a Fitness
Trainer Influencer. User Generated content, along the mandatory
hashtags and tag mention that will brought awareness, engagement
that benefited for brand.

KOL Exposure on KLY's Participants
Video Challenge Channels Submissions
0 | f—
QOO N

When: 2 times a week on Ramadan Month (22 March - 21 Apr 2023)
Duration: 10-20 minutes
Primary Platform: Bola.com, Bola.net, Vidio

Estimated Performance: 30.000 Plays 200 Submission

Brand Sponsorship Opportunities :
Titling Program | Product Packshot | Logo Exposure | Adlibs By Host |
Digital Promotion | Social Media



DI BULAN SUCI INI

8 EPS | Q1 2023 | Directed by Dinna Jasanti

RAMADAN ORIGINAL .
T emtek  igital

Fajar and Fery are two next door neighbors from two different
background are forced to go on trip together to Banyuwangi two
days before Eid Al Fitr. Surely they have two different reasons for the
Trip.

Producer: Wicky V. Olindo, Anthony Buncio
Producton: Screenplay Production
Genre: Family, Drama

Cast

Denis Adhiswara | Ada Apa Dengan Cinta 1&2 (2002, 2016), Milly &
Mamet (2019)

Titi Kamal | Ada Apa Dengan Cinta 1&2 (2002, 2016), Milly & Mamet
(2019)

Verdi Solaiman | Quarantine tales (2020), Backstage (2021)

Show Crossover
Little Miss Sunshine (2006)

Brand Suggestions
Car, Food & Beverages Product, Telco Provider, Fashion Retail

Prepared by Vidio Originals

All information are strictly confidential | Do Not Distribute without written permission



SAJADAH PANJANG 2

6 EPS | Q1 2023 | Directed by Sondang Pratama

RAMADAN ORIGINAL .
T emtek  igital

Andika’s family reconciles after Andika's affair. Aida begins to take his
husband back, despite Andika’s health issue. Arya tries really hard to
forgive his father. During the time, Arya face a new problem, now his
mother betray his trusts.

Producer: Widya Wardhani, Indriena
Producton: +62 Production
Genre: Family, Drama

Cast

Arbani Yazis* | Rompis The Movie (2018), Ranah 3 Warna (2022), Live
with My Ketos (2021)

cut Mini | Orang Kaya Baru (2019), Dua Garis Biru (2020), Ali Ratu Ratu
Queens (2021)
Donny Alamsyah | Ranah 3 Warna (2022), Ustadz Milenial (2021)

Show Crossover
Pulang (2021)

Brand Suggestions
Car, Food & Beverages Product, Telco Provider,
Fashion Reta

Prepared by Vidio Originals

All information are strictly confidential | Do Not Distribute without written permission



Vidio SINETRON
SURGA BELOK KANAN

28 EPS | Q1 2023 | Directed by Angling Sagaran

RAMADAN VIDIO Sl
e emtek -igital

About 3 convicts who escaped from the prisoners and accidentally
entered the Islamic boarding school and then fell in love with a girl
who is the daughter of the kiai of the Islamic boarding school. They
then competed to become pious and studied religion from scratch in
order to win the heart of the Kiai's daughter.

Producer : Wicky V Olindo
Producton : Screenplay Productions
Genre : Comedy, Religy, Drama
Cast

Abidzar Al-Ghifari | Jingga dan Senja (2021), Cool Boy vs Cool Girl
(2022), Cupcake untuk Rain (2022), Kenapa GUe? (2022), Jingga dan
Senja S2 (2022), Cupcake untuk Rain S2 (2022)

Muhammad Riza Irsyadillah | Revan & Reina (2018), Dreadout (2019),
Matt & Mou (2019), Habibie & Ainun 3 (2019), Incredible Love (2021),
Love Story The Series (2021), Anak Jalanan: New Beginning (2022)

Bobby Samuel | Cinderella Metropolitan (2019), Bolak Balik Dunia
NIna (2019), Banyak Jalan Menuju Roma (2020), Magic in Love (2020),
Dunia Tanpa Batas (2021).

Yasmin Napper | Imperfect (2019), MeloDylan (2019), Persahabatan
Bagai Kepompong (2021), Love Story The Series (2021), Gatot Kaca
(2022)

Target Audience: Female & Male, Young
Adults, 18-24 years old

Brand Suggestions
Food & Beverages Product, Make-up Product, Fashion Retail



COOKING SHOW SPC. RAMADAN

(*sponsored based)

Cooking show special ramadan together with Chef and Celebrity
Guest Stars. With different themes in each episode, guest stars will be
challenged to cook and the chef will share tips & tricks related to

culinary, fun to watch with your family and friends.

Exclusive onflV

Periode : March - April 2023
Total Episode : 2

Duration : 30 minutes

Est. Plays : 150k (LS+VOD)

Brand Sponsorship Opportunities:

Logo on Premium Headline, Push Notification, Social Media
Promotion, Pop Up Banner, Pinned Chat, Live Shopping,
Product Usage, Product Display, OBB/CBB, Snackable Content

SPECIAL PROGRAM .
A emtek rigital

ParTOF emtek Ppigital

ceokin..

INDONES\P

Saksikan keseruan dan keahlian memasak para

selebriti dalam menjawab tantangan dari Chef Steby

EKSKLUSIF HANYA DI




KAMPUNG CANDA SULE

Sitkom program that will tell the problems of everyday life such as new

]
N

COMEDY NIGHT LIVE

residents, accounts payable, subterfuge and others. Each episode will ‘

¥
“‘/

present a female guest star as a sweetener and a problem in Kaompung

[

Canda. ‘ Y

Vidio

Regular Program

Periode Program : Ramadan 2023
Live Streaming :AVOD

Total Eps :10 Eps
Duration : 30 Menit

Brand Sponsorship Opportunities:

Breaking Banner, Preroll, Banner Ads, vidio quiz, shopping ads, pinned

chat, superimpose, running text, squeeze frame, social media

SPECIAL PROGRAM .
A emtek  igital




' | Shop Together
During
k/ Ramadan



FIM

Fimela Shop Ramadan Sale is
the next level of digital
shopping on Tiktok offering
special sale only on Ramadan.
Audiences can get best deals
by shop directly from Tik Tok
shop on live shopping while
our host reviewing the
products.

When: 4 times during ramadan
Duration: max 4 hours
Primary Platform: Fimela &
Tiktok

5,000

Est. Live
Viewers/4 hours

SOCIAL MEDIA .
RAMADAN SPECIAL emtek [vigital

=3

SHOP Ramadan Sale
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Fimela Approve presents a beauty
product review by 100 Fimelahood
member, which will be curated by
fimela editorial to be presented as
Fimela Approved Claim. The 10
best reviewers will give
testimonials and reviews in the
Fimela Video Reviews.

When: 22 March - 21 Apr 2023
Period: 1 Month Campaign
Primary Platform: Fimela

100

Est. Review

FIMELA
SURVEY

—_—

il

apatkan hadiah senilai 10 JUTA RUPIAH
intuk 10 pemenang yang beruntung!

Mulai Survey
\_




THR (Tiap Hari Rezeki)

Tiap Hari Rezeki is a 30 days social media quiz for sharing
happiness and bringing audiences closer to brand through
varied quiz where brand can share their key message.
There will be 250 k Prize for 3 winners every day.

LIPUTANG) smartfren.

ADA THR KARENA SMARTFREN
RP 2,5 JUTA Details:

BIARPUN TAHUN KEMARIN

LIPUTANE Y smartfren.

Period: 30 Days
Primary Platform: KLY Social Media

Est. Comments Est. Engagement/Month

FIMELA RAMADAN omtek Migital
SPECIAL 9

20 Branded Quiz
10 Customize Quiz

Tanya Otosia

TANYA APA SAJA TERKAIT
DUNIA OTOMOTIF?

#TANYAOTOSIA

Periode: 1 Month Campaign
Primary Platform: Otosia

Tanya Otosia, here come with QnA social
media activity content to answer
questions from the audience about traffic,
alternative routes & preparation tips about
Mudik!  Hence, we will posts best 3
guestions and answers it on Social Media
& articles/VOD.

15,000[100

Est. Views

Est. Questions



Time Signal Ramadan
With Branded Sound During Adzan

Time Signal is a reminder for five prayer times and break-fasting time

in form of pop up banner with branded sound during adzan.

Desktop:
e Position used: Balloon Ads ~ ®
e Image Corner: 3 Images 2
e Pop Up Image: 3 Images T
[ ]

Sound Specification:

Mobile

Position used: Floating Pin
Floating Pin : 3 Images

Pop Up Image: 3 Images
Position 2: In Read Native Ads

° Sound Non AutoPlay (Action Needed)

Max Duration: 30 Seconds
Max File Size: 600 k

File Type: .Mp3

Sample: 4

Est. Performance: 250 mio+ Total Impressions / Month

RAMADAN SPECIAL .
INVENTORY emtek vigital

LIPUTAN:]
Sementara, koordinat titik gempa terletak

pada 0,1LS dan 129,42 BT. Atau lebih tepat
di 153 km tenggara Maba. Gempa berada di

kedalaman 10 kilometer.

Spesial di Tokopedia hari ini

Antisipasi Gempa Bumi

Realme C33 Resmi Melenggang di
Indonesia, HP Android Seharga Rp 1,5
Jutaan

il
Seberapa Pentingkah Menggunakan
Skincare di Malam Hari?

’ Cristiano Ronaldo Berburu Klub Baru,

Tim-Tim Liga Igggris Ogah Ambil

) [ ———
, Mbung Lagi: Aku Melihat
ek Lakaki Tuh Sweet Banget
Ombudsman Desak Pemerintah

Tetapkan Kasus Gagal Ginjal Akut jadi
KLB

6 Cara Mengubah Word ke PDF di
Laptop dan HP, Mudah Dipraktikkan

PTPP Bakal Tuntaskan Pembangunan
Proyek SGAR Mempawah

jamil Anak Laki-LaK), Ini Momen Baby Snower 1asya.
ol Farasya yang Penuh Kehangatan KNO  FOTO  HOT  CEKF

o

o [

W

-
4%
2

i

o




Desktop

Mobile

RAMADAN SPECIAL

INVENTORY

Sticky banner ads will expand
after user scroll

K

Banner ads will expand full screen when Adzan time after
user scroll. Serving added branded sound before Adzan sound

“..dipersembahkan oleh (brand) ey

Sticky banner

ads will expand b

after user scroll

emtek rigital

Banner ads will expand full screen when
Adzan time after user scroll. Serving
added branded sound before Adzan

Selllglell“.. dipersembahkan oleh (brand)

0



Vidio Time Signal Ramadan

Preroll/Midroll |
e Time targeting Buka Puasa: 17.30-18.30 WIB (% Q) ==
e Time targeting Imsak: 03.30-04.30 WIB , iﬁi‘?’!m
e TVC Material duration: 15s [ N ﬁf > Resume Video
e landing to brand website | —

@ s o m Rebutan Suami
Banner Ads (Top, Middle, Leaderboard, Pause Ads,

Overlay) Q @ 5 a) (a (@) (&
e Time targeting Buka Puasa: 17.30-18.30 WIB ;aet:;:::issmgle Mencoba
e Time targeting Imsak: 03.30-04.30 WIB P >
e Landing to brand website
° 5 = @ @ Pintu Berkah Spesial Ramadan

@ Hot Kiss

@ Patroli '

RAMADAN SPECIAL .
INVENTORY emtek vigital



Mading Ramadan

We approach user in different ways by
creating this custom page that consist of
brand’s beyond content related to
ramadan moment.

And also give content recommendation
for audiens to watch during holiday.

RAMADAN SPECIAL .
INVENTORY emtek vigital

INSPIRASI MENU
NGABUBURIT
SERU BERSAMA

| Grao

IDE BUKA PUASA & SAHUR
BARENG GRAB

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Nunc ipsum nisl, venenatis sed libero vitae.

INSPIRASI MENU i ) : Cari inspirasi menu sahur dan buka
NGABUBURIT SERU ! r puasa sambil ngabuburit
BERSAMA 7 g L -
) w B i
Groo & % SEKOLAH MASAK INDONESIA
@ k R o orem ipsum dolor sit amet, consectetur
dipiscing elit. Nunc venenatis sed

TONTON SEKARANG °

Wit JAJANAN PASAR FAVORIT
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nunc venenatis sed

TONTON SEKARANG °

abFood }

Enjoy 30% OFF!
[soonss]

Promo code:

Breaking Banner Mading
(Traffic Driver to Mading Page)



@ Borneo FC vs Persebaya Surabaya 16.10

@
Mampukah Bajul ljo mencuri 3 point dari tuan
rumah? Tonton BRI Liga 1 sekarang!

Your Brand
Here

Push Notification

RAMADAN SPECIAL
INVENTORY emtek

igital

LIVE o 2

our Brand Here

Indonesia vs Singapore

. Highlight - Vietnam vs Thailand
=, | AFF Suzuki Cup 2020

Full Match - Singapura vs
FF Suzuki Cup 20...

Live Shopping or shopping sho
+ VOD Shopping

#SiaplsiSemangatmu

Your Brand Here

SPECIAL RAMADAN
SHOPPING ALARM

Vidio

together for audience.
1. Live shopping + VOD
Shopping

Offer the shopping experience with

interactive entertainment show

2. Shopping show + VOD

Shopping




SPECIAL RAMADAN

Live game show special ramadan will leverage our
realtime quiz capabilities to ensure interactive
entertainment to increase user engagement with the

show

Est Players: 1k/eps
Live Streaming: AVOD
Duration: 30 minutes
Host: TBC

The quiz could be as a general trivia
question, video/image, music, props or
even guest star.

RAMADAN LIVE GAME

e emtek rigital

User can participate daily
and win daily prizes

v

00
C
\—
Each participants will
accumulate score from daily

quizzes for the grand prize at
the end of the season

< Settings ull &

Quiz 10 Detik Untung X

10 Detik Untung
Senin, 25 Juli 2022 | 18.45

Mainkan dan Menangkan Total DANA
300 Juta Rupiah

Jawab seluruh pertanyaan secara cepat dan
tepat. Kumpulkan skor sebanyak-banyaknya!

Siap-siap, ya

Tunggu host membacakan pertanyaan

Cara Bermain v



https://docs.google.com/file/d/1EawioEW1CHlUdgIFk0lMY20Tn2cGKIOA/preview

(Q Buka Aja ¥d bukalapak

Song Joong-Ki - Bukalapak Brand Ambassador

MURAH MANTAP on RAMADAN (B

Bukalapak gives room to leverage brand promo and
special deals with co-marketing campaign funnel.

Brand Exposure ; Awareness &
Engagement

Display Banner Ads Push Ads

Flash Deal Micro subsidy

KOL KOL-Influencer

Buka Review (Instagram/Tiktok)

Meta Ads (MPA-Managed Partner Ads)

Facebook Ads/Instagram Ads

Exclusive Flas
Deal
BEDUG
RAMADHAN

) bukalapak

*



Ramadan Murah Mantap with
Exclusive Flash Deal BEDUG RAMADAN L

Limited Seat Golden Time Limited Time

Single Brand Flash Deal 11.00 - 13-00
only 20.00 - 22.00

only

: 2 times/da
2 brands/time slot > hours/time slot y

9 bukalapak



Special Program Highlights
Ramadan Murah Mantap Campaign ()

Instagram o ®

Aukey
Sponsored

e usec3 0 AJ(D AUKEY 1D

USB C Power Delivery Duo YEAR

Wall Charger 29W OFFICIAL WARRANTY,

Shop Now >

Qv W

aukey charger 1 - 2 ports 29w amp duo pd 2.0 -

500208

Brand Exposure ; Awareness &
Engagement

Display Banner Ads

Flash Deal Micro subsidy

Buka Review KOL-Influencer

(Instagram/Tiktok)

Meta Ads (MPA-Managed Partner Ads)
Facebook Ads/Instagram Ads

All discounts coming from brands & sellers combined with Bukalapak always on discounts in micro subsidy inject. " bukala ak
KOL Influence & Meta ads MPA for Brand/Seller which buy suitable package of Murah Mantap during Ramadan Murah Mantap Festive. [ p
FB Ads & IG Ads as Meta Ads (MPA-Managed Partner Ads) & KOL Influencer will be maintain by Bukalapak team.

Social Media Bukalapak will be post Ramadan Murah Mantap umbrella campaign.




MPA [Managed Partner Ads]
Meta Ads )

Instagram O ®

(r’«\ Aukey . Sony Audio Official X

@ Ssponsored ; Sponsore d-@

i AUKEY 2elanjkaprodukdariionyfudio Official dan Expa nd your promo to customer from
¥sBC3.0 i -0 apatkan gratis ongkir sekarang!

- ~ Bukalapak to

SONY SON™

Facebook ads & Instagram ads

Facebook Managed Partner Ads

Leveraging your promo catalogue in Facebook.

USB C Power Delivery Duo YEAR

sony wf-c500 trul sony link
Wall Charger 29W OFFICIAL WARRANTY] g Y g

wireless handsfree - bla.. ~ Shop now wireless

— - Utilizing audience from Bukalapak by
op Now . o e . .

........ : optimizing, retargeting, landin
©oQv o w P 9 9 9 g

T T o— \to your store or product promos on Bukala pak./
500208

) bukalapak




++ BONUS for Package Above 30 mio
During Ramadan Murah Mantap ()

'BukaReview

GADGET

20 Rekomendasi Earphone TWS (True
Wireless Stereo) Murah Terbaik (Update
2022)

Tidar, 25 Nove

BUKA REVIEW

Review will leverage existing

articles that already have a large
number of page views

) bukalapak

Buka Review legible for package above 30 Mio
All discounts coming from brands & sellers combined with Bukalapak always on discounts




++ BONUS for Package Above 30 mio
During Ramadan Murah Mantap

GRATISONGKIR

& roroncanexsTaa

Official FSTORE ¥ggr p—
.o

| OPPO A54

rrT——

st ot

OPPO A54 6/128GB [IPX4
Water Resistant, 16MP Sel...

#® No Ongkir #® No Ongkir
Rp3.100.000 RP990.000

5.0 Terjual 31 4.8 Terjual 546
Palembang Jakarta Barat

<

§3 OPPO A57 4GB-6U
Official Extended U

" Rp2jt

OPPO F9 6-64 GB
@ Bayar di Tempat (COD)

@ roroncanexstaa

Xiaomi Mi B
Original

, v Rp314rb
-

Pusat Xiaomi Kemang €

—

GRATISONGKIR |

Kunjungi Lapak >

o

Displays available vouchers to appeal
buyers

11.35 al T )
& Oppo b / \
T — IKLAN LAPAK
E— & Q Xiaomi (X ]
Jawa Barat Potongan Ekstra coD | Filter 25
—_ o Fiter = Appears on TOP of search results

J

Brand/Seller will submit 5-10 SKU's ever month to appear on Iklan Lapak
Will be maintain by Bukalapak Team

All discounts coming from brands & sellers combined with Bukalapak always on discounts




| e Celebrate Together
: During
| Ramadan



SEASONAL GREETING

Vidio e

ki "~

Drama
i
2
oHet —
Untukr

. €,

DTTR

aQ a

REAL MADRID
VS RB LEIPZIG

IBADAH PUASA

Selamat Merayakan

Idulfitri

REAL MADRID
VS RB LEIPZIG

Idul Fitri

SEASONAL GREETING [R=Vaeld="QiTe 1]

Season’s Greetings

(*coming soon)

Creating high exposure for brand
through Splash Screen.

INVENTORY: TELOP RAMADAN

Preroll/Midroll (15s unskippable)

RON Placement

Video asset will be produced by Vidio Team as an
extra benefit

Duration: 15s (Ramadan Telop 10s + 5s TVC/Logo
Brand)

Key Message: Marhaban Ya Ramadan, Selamat
Menunaikan Ibadah Puasa


https://docs.google.com/file/d/1JwE7_31M8YuAgIu96dyKD0TRaZiSiJxi/preview

9:41 al = 9:41

Rs Darurat Corona Jagalarak  Rapid Te|

Widget Ramadan 2023
Jadwal Imsakiyah, Kalkulator Zakat & Masjid Terdekat
e “ ALAMIC o

21:28 15 Shavews! 1443

= LIPUTANG Q

8bulan oty
Tips Cara Berhijab Pashmina
Kekinian, Simpel dan Rapi

* KALKULATOR t
ZAKAT < ALAMI

HITUNG ZAKAT

Jadwal Imsakiyah: Information about imsakiyah, iftar and
sahur during Ramadan. Distribute on All KLY Sites.

PILIN

Kalkulator Zakat: Calculate your Zakat precisely thru
Kalkulator Zakat.

A

18:59:00

Masjid Terdekat: Find closest mosque around you.
Distribute on All KLY Sites.

8 bulan laly
Manfaat Minum Teh Hijau Saat
Tubuh Kurang Berenergi

Brand Tap In:
e Logo
e Colortone
e URL landing page

Bbulan laly
Awal Berhijab, Nycta Gina Ingin
Menangis

WIDGET 38DWAL SR
IMSAKIYAH (KHUSUS DI READPAGE
MOBILE)

RAMADAN SPECIAL .
INVENTORY emtek vigital



9:41

Rs Darurat Corona Jaga Jarak
Corona Covid-19

e O ALAMIC o

21:28 15 Shawwal 1443

WIDGET JADWAL
IMSAKIYAH

Est. Performance:
9.000.000 Imps/month

RAMADAN SPECIAL .
SPEC emtek rigital

INVENTORY

= LIPUTANG

e “ALAMIC o

Terdaftar dan diawasiolen =

WIDGET
KALKULATOR ZAKAT

Est. Performance:
2.550.000 Imps/month

9:41

= LIPUTANG Q

8 bulan loly
Tips Cara Berhijab Pashmina
Kekinian, Simpel dan Rapi

Al

Bank

rd

Prop

SEMUA PROPINSI v
Kota

SEMUA KOTA v
Kecamatan

SEMUA KECAMATAN v

Hijra Bank terdaftar & diawasi oleh &R

8bulanlaly

LIPUTANG

8bulan loly
Tips Cara Berhijab Pashmina
Kekinian, Simpel dan Rapi

Awal Berhijab, Nycta Gina Ingin

Menangis

MASJID TERDEKAT

Est. Performance:
1.800.000 Imps/month

8 bulan lalu
Manfaat Minum Teh Hijau Saat
Tubuh Kurang Berenergi

8bulankly
Awal Berhijab, Nycta Gina Ingin
Menangis

BANNER KALKULATOR
ZAKAT / MASJID
TERDEKAT (KHUSUS DI
READPAGE MOBILE)

KC



Greetings Card - :
Ramadan 2023 Brand x VWFW’W

mengucapkan

A special content to give greetings to commemorate the
big day in Indonesia. Such as Happy Fasting, Happy Eid.
In the form of posts on banners and social media

LIPUTANL) (woon

HOME NEWS CRYPTO SAHAM BISNIS BOLA SHOWBIZ TEKNO FOTO HOT CEKFAKTA ISLAMI CITIZEN6 JATIM  JATER

HEADLINE HARI INI

Banner Exposure:
e Desktop Masthead
e Mobile Masthead

[ Vidior b a a =\

ﬁ V 4

ﬁ v

i -—Aw g
SELAMAT MENUNAIKAN

IBADAH PUASA

TOPIK POPULER

# TRAGEDI KANJURUHAN

# MTSN 19 JAKARTA

Social Media Exposure:
e Carousel Branding
e Product Knowledge
e Tag Collaboration with Brand , ) U
e Hashtag Brand ' S sy

Selamat Merayakan N # BANJIR JAKARTA

Idulfitri

# LESTIKEJORA

ENGLISH PREMIER LEAGUE

MAN CITY. REAL MADRID MANCITY REAL MADRID
DORTMUND RBLEIPZIG DORTMUND RBLEIPZIG

(*coming soon)

Creating high exposure for

RAMADAN SPECIAL brand through Splash
igi . Screen.
I emtek rigital




Festival Ramadan Page
Microsite - Content Hub

Hub for all Ramadan content, widgets and activities.
It helps muslim audience welcoming and going
through Ramadan this year
Detail:

° Content: Text, Photo & Video

e  Activity: Live Streaming
° Widget: Jadwal Imsakyah, Kalkulator Zakat & Masjid

Terdekat
Sub Channel:
° KLBB 2023 ° Hijabpedia
° Kabar Ramadan ° Info Mudik
° Ngabuburit e Video
° Resep Praktis
Gateaway:

° Banner Ads

° Navigation Bar Link Preview:
9 https:/Mww.newshub.id/commercial-galler

O |-rseekl MEdlE y/website/festivalramadhan2022/index.html

RAMADAN SPECIAL .
VENToRY emtek vigital



https://www.newshub.id/commercial-gallery/website/festivalramadhan2022/index.html
https://www.newshub.id/commercial-gallery/website/festivalramadhan2022/index.html

Festival Ramadan Page
Microsite - Branding Sub Channel

MASTHEAD BANNER BRANDING LOOK & FEEL

\AAAL
THE BIGGEST FESTIVAL
RAMADAN EVENT Tel@isel
IN 2022 I.s

L Jpen—

RAMADAN SPECIAL .
INVENTORY emtek vigital

KC



| (KE

Al-Qur’an Digital

On Liputané.com, Merdeka.com & Dream.co.id | v o5 DIBELIN y  ousvsnor seos s

Shows the full part of the Al-Quran for readers
to read the Al-Quran through gadgets during

aca konfiik lengkap & peristiwa terkini
lainnya? Download Aplikasi Liputan6 m x

= me:deka Q
the month of Ramadan.
| sERs
Al-Qur’an Digital Ini :/ 4 m
Brand Tap In: 4 s i o 8
e Logo Branding BSI s B\ i b,
e
e Color tone s

e URL landing page T ——

a3l s Sl il iy

Est. Performance: 900.000 page views/month Eedi i

aia 30 i 51 adll aly

1. Dengan nama Allah Yang Maha Pengasih, Maha
° Penyayang. Ay J
30.000page views/day . -

Share®  Copy @
RAMADAN SPECIAL .
INVENTORY emtek vigital

Gaeladl @y a1y 22

2. Segala puji bagi Allah, Tuhan seluruh alam,




LIPUTANG | KU

ISLAMI  Quren  JadwelSholat  Hajl  Remadan

Live Report Pengumuman Hasil Sidang Isbat # ceorwuruia
Penetapan Lebaran Idul Fitri 1443 H 1 | RAIURHA

¢ GASARMATA
stve
. 14 ¢ wane
#  STADION KANJURUHAN
= LIPUTANG —y

Live Report Pengumuman Hasil
Sidang Isbat Penetapan Lebaran JADWAL ACARA HARI INI

Live Report & Breaking
News Liputan 6

Live report provides information or report an ongoing =
event such as Sidang Isbat, Info Mudik & preach the
latest and most highlighted news or event related @ |~
to Ramadan, published daily on Liputané's platform

and social media homepage.

30 Liputan 0 Siang

Lebaran Idul Fitri 1443 H Jatuh pada
2Mei 2022

Brand Tap In: Brand Tap In: EIPUTANEY (e e

e Logo On Breaking News e Article
Liputane.com e Banner
Banner Exposure On Article ® Color Tone oo
Logo, Tone Color & Carousel i - d
Branding On Social Media Y 'l

Csarv

Berdasar Hisab, 1 Syawal 1443 ’
H Jatuh pada Senin 2 Mei £ - | Belum Ada Jadwal
2022

TOPIK POPULER

RAMADAN SPECIAL .
INVENTORY emtek vigital
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K, @Vidior % bukalapak

- e 4 - e <4 - e




